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When design works in conjuncton  stagmnantin this field. You must stay on lop cf whet i= new

cess, We work toward o marriage
between form cand munction. Beth the
design tearn and the property need ta ba
satisfied. Therelors, we

irvobeed in the design orocess. the design firm, the smaather the project. It is so counler B

ductive to receive specs with TBD called cul.

All purchasing people have their tied and trusted
. group with whom they work. Howsver, we welcome
nanw venders cmd do test tham on projects. One cannol grow

Designers nead fo be aware of lead timss. Esg
» when we work on a proect m Las Vegas, the ¥

.witl: purchasing, the project is a sue-  creative. The more venders one can call upen, he batter.

The job of purchasing is most dilfizult when the des

do get qute detaled and thought cut the informeation is at the starl 16

We asked top hospitality purchasers:

. How involved do you get in design?
2. Do you prefer to work with « select group of
vendors or do you branch oul?
3. What makes your job difficult?
4. What do you wish designers knew about p
chasing? What about owners?
5. What's the most important issue qucti,ﬂ
]ub tuday?

frem receipt of o packoge to installation (8 s
for the ownsrs, this s quite wishful, bus il we
il one day owners realzed that base does m :
in Lme, monsy, and sometimes produch
to be able o determine the correcl
having to consider who can supply i
acquction. 2

Finding sharp smployees who and |
« left-brained and can communiocsts
h ally and through their wnlinginqulhq



